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202 % INTERNATIONAL

TOURIST ARRIVALS EUROPE
WORLD +19% (VS 2020)
+4% (VS 2020) - 63% (V5 2019)
AMERICAS =72% (VS 2019)
+17% (VS 2020)
- 63% (VS 2019) (Sl a
PACIFIC
- 65% (VS 2020)
- 94% (VS 2019)
AFRICA
+12% (VS 2020)
- 74% (VS 2019)
MIDDLE EAST
-24% (VS 2020)
=79% (VS 2019)
International Tourist Arrivals (% change)
z} 5
+3_B +4 .2 +4.0 +1.5 +2.0 +6.8
ﬂ . .
-20 - .
2019 = 2020 m2021*
=40 -
-80 -
-62 -63
-B0O 1 -73-T2 -68 -68 74 =73
-84 77 -79
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Global Data
9 Total GDP contribution: @ Total Travel & Tourism jobs:

09 2020 2019 2020
o, L+ E
10.4% 5.5% 5 334mn 272 mn
UsD 9,170 BN USD 4,671 BN  =1in10 jobs =lin 1 jobs
Total Travel & Tourism GDP change in 2020: lin 4 net new jobs : Change in Jobs in 20207
) i were created by Travel &
-49.1% "USD -4498BN | 1oiem during 2014-2009
Global Ecanomy GDP change: _ -6].6 MM
-37% .y 4 : -18.5%
Myanmar Key Data
2019 2020
Total contribution of Travel & Tourism to GDP: _62.3%
o [+) Ch in Travel
€ 59% =, 2.2% = ST
Total TE&T GDP =« MMK7.471.38N Total T&T GDP = MMK2 815.78N mn;'w
(USDS,504 8MN) (USD2,074.6MN) change
8 Total contribution of Travel & Tourism to Employment: Change in jobs
1,414.9 1,086.1 -23.2%
Jobs (000s) Jobs (000s) ~-328.8 (000s)
(6.3 % of total employment) (4.8 % of total employment)
e S e e S Lo e L S e o P e e e S A e e e e
s _= International visit
@ Visitor Impact pbtarbig AR
International:
(+)
MMK3’858.3DN mmxO24 .60 -83.8%
Visitor spend Visitor spend ~USD 2,382.6 MN
16.9% of total exports (USD2.842 8MN) 4.3% of total exports (USD460.2MN)
e R e S s e el = m‘emm
visitor w'd'
MMK2’034050N MMK1’321055N O,
Visitor spend Visitor spend -3 s.o /o

(USD 1,499.0MN) (USD 973.70MN) -USD 525.4 MN



Myanmar Sector Characteristics

Domestic vs International Spending:

@ Domestic Spending:
USD 1,499.0MN (35%)

@ International Spending:
USD 2,842.8MN  (65%)

® Domestic Spending:
USD 973.7MN (68%)

@ International Spending:
USD 460.2MN  (32%)

Leisure vs Business Spending:

® Leisure Spending:
USD 2,449.6MN  (56%)

@ Business Spending:
USD 1,8922MN  (44%)

@ Leisure Spending:
USD 77LIMN  (54%)

® Business Spending:
USD 662.8MN (46%)

Myanmar Inbound Arrivals & Outbhound Departures

2019 2020 2019 2020

1. Thailand 443 1. Thailand 44% 1. China 82% 1. China 74%

2. China 34% 2. China 29% 2. Thailand 6% 2. Thailand 7%

3. Japan 3% 3. South Korea 4% 3. Singapore 2% 3. South Korea 5%
4. India 3% 4. Viet Mam 3% 4. Taiwan, China 2% 4. Singapore 3%

5. South Korea 3% 5. India 3% 5. India 1% 5. Indonesia 2%
Rest of world 14% Rest of world 17% Rest of world 6% Rest of world 9%
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Tourism Multiplier Effect

When a tourist spends money to travel, to stay in a
hotel, or to eat in a restaurant, that money is recycled by
those businesses to purchase more goods, thereby
generating further use of the money. In addition,
employees of businesses who serve tourists spend a
higher proportion of their money locally on various

goods and services.
This chain reaction, called the Multiplier Effect,

continues until there is a leakage, meaning that mon
used to purchase somethmg ﬁ'om outs1de the area. Thus
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The significance of Tourism
~Statistics and CBM’s Engagement
in Tourism Statistics as a data user

15-2-2022
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CBM'’s objectives & Policy Implementations

/® Main Objectives

® to promote monetary stability

®» to enhance financial system stability;

» o develop efficient payments and settlement system,

®» to support the general economic policy of the Government
conducive to the sustained economic development

» Policy Implementations

ulating and implementing monetary policy using the appropriate monetary policy
insfruments

» determine the foreign exchange regime and manage international reserves
®» Fuhctions and Responsibilities

The international payment or transfer in Kyat including delivery, payment and other payments
in cash between the State and other foreign countries shall be carried out in accordance with
the stipulations of the Central Bank.

» Authorized to carry out: collecting and producing statistics and information in general and
preparing the balance of payments and taking the necessary measures to ensure a stable
and viable balance of payments position in particular;

CBM'’s objectives & Policy Implementations

- Balance of Payments Statistical and Monetary Statistics (Survey)

» Definition: The Balance of Payments (BOPs)is a statistical statement that
summarizes fransactions between residents and non-residents during a period.

®» |n line with the IMF's Balance of Payments Manual-6 (BPM-6)
» Three main components
1. Current Account
2/ Capital Account
Financial Account
«Current Account
®» Goods (Trade in Goods)
»Services (Trade in Services)
®»Primary Income
»Secondary Income
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CBM'’s objectives & Policy Implementations

®» Current Account

- Services (Trade in Services)
» Manufacturing
» Maintenance and Repair
®» Transport
» Travel fTourism)
» Copstruction
®» [pisurance and Pension

Financial Services

» Charges for the use of Intellectual Properties
®» Telecommunications, Computers and Information
®» Other Businesses

» Personal, Cultural and Recreational

®» Government's Goods and Services

Global Context

World trade in Goods and Services, 2000-2020, quarterly ( y-o-y % change)

30

20

Commercial services

Year-on-year percentage change
°

-30

-40
Q1020304 Q1Q2Q3Q4 Q1Q2Q304 Q1Q2Q304 Q1Q20Q30Q4 Q1Q2Q3Q4 Q1Q2Q30Q4 Q1020304 Q1020304 Q1Q2Q304 Q1Q2Q3Q4 Q1Q2Q30Q4 Q1Q2Q304
2008 2009 2010 2011 2012 2013 2014 2015 2018 2017 2018 2019 2020

Source: WTO-UNCTAD-ITC.
Note: Trade as average of exports and imports.
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World Trade in Services: Global Context

World Trade in Services by Sector, 2008Q1- 2021Q1( y-o-y % change)

Other
services

6%
0%

, -9%

Transport

Total
services

Travel

-62%

Tourism(Travel)Statistics: Global Context (%of Tourism industry by GDP worldwide)

2020

2019

2018

2017

2016

2015

2014

2013

2012

2011

2010

2009

2008

Source: statista.com

5.5%

10.4%

10.4%

10.3%

10.1%

10%

9.7%

9.6%

9.5%

9.4%

9.3%

9.6%

9.8%

2000
2001,
2003
200

2004
2005
2004
200

2008
2009
2010
2011
2013
201

2014
2014
20149
201

2019
2019

202 Yo 2.5% 5% 7.5% 10% 12.5%

Share of GDP from travel and tourism
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Tourism(Travel)Statistics: Global Context

|
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2016
=

US$ billion
201 8 201 7

2019

o
o™
o
(o]

M Exports M Imports
Source: WTO-UNCTAD estimates. Total volume in USD billion

Tourism(Travel)Statistics: Global Context

100

— % share of world fradein——
services

90

80 -
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50

40

30

Share in trade in commerical services (%)

20
19%

B e — 19%

(o]
2019 2020

Il Transport [l Travel [l Other commercial services Goods-related services
Source: WTO-UNCTAD
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Tourism(Travel)Statistics: Global Context
World Trade in Travel (Tourism) by Region, 2020 (USD in Billion & % change)
Annual percentage change
@
European Union 1815 331 34 5 9 - 57
Exira-EU exports 59.4 137 108 -8 8 -1 68
United States of America 728 135 133 -6 2 - 63
Australia 255 34 46 -2 8 1 44
United Arab Emirates 2.6 45 2 80 -3
United Kingdom 18.9 37 34 6 4 5 64
China 171 31 2 -3 50
Thailand 14.2 21 26 3 8 6 76
India 13.0 15 24 -1 4 8 58
Canada 13 18 20 4 8 4 60
Mexico 1.0 1.2 20 -1 6 9 55
Japan 106 14 19 2 24 9 -
Turkey 102 23 19 -8 12 18 66
Switzerland 9.0 15 16 -5 4 0 -50
Macao, China 87 23 16 -9 13 5 -78
Korea, Republic of 87 1.1 16 -2 15 12 50
Abovets  °UCe MO 4374 796

Tourism(Travel)Statistics: Global Context

European Union 154.7 316 279 6 10 1 -55
Exira-EU imports 49.0 147 8.8 9 10 1 -62
China 1312 A7 9 -9 -48
United States of America 358 97 6.5 8 7 6 -13
United Kingdom 2.7 6.9 39 -10 7 1 -0
United Arab Emirates 15.1 27 2 8 -55
Korea, Republic of 147 21 27 -2 1 -1 51
India 126 12 23 2 16 7 -45
Canada 121 36 22 9 0 4 -66
Switzerland 95 13 1.7 2 0 2 49
Russian Federation 9.1 31 16 -10 10 5 -5
Saudi Arabia, Kingdom of 8.5 24 15 9 5 9 44
Kuwait, the State of 74 0.7 13 1 14 1 53
Singapore 68 21 12 10 6 75
Qatar 6.7 01 12 29 4 2 -29
Australia 6.5 30 12 13 8 -2 -82
Above 15 5o wio 4525 - 816 - - - -
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S erViC es S e Cto r: AS E A N C O nfeXf https://data.aseanstats

Exports and Imports of Services by ASEAN member States, 2020. (USD billion)

0.4 1.2 1.8 2.0
Brunei Darussalam Cambodia
31.4
4.2 3.3 g;
Myanmar Philippines

24.5
149 oo 03 04
Indonesia Lao PDR

EXPORT H IMPORT

187.6
172.8

31:7::4308

Singapore Thailand

220 333
|

Malaysia

216 184
=)

Viet Nam

Services Sector: ASEAN context iivs/aoiaaseansiars

ASEAN Total Export of Services
316.0 US$billion

il 33.0%

Other business

services

b

'y 20.9%
Transport

il 7= 10.7%
Financial Services
Ko S o,
u£ g 10.3%
Travel

= 8.5%

C
Telecommunications,
computer, and
information services

1\

% share in Services Sector,2020 ASEAN

Total Import of Services

321.0 USS$ billion

b

Yy 31.8%
Transport

mi, 30.8%
TR

Other business
services
QY

) 8.8%
Telecommunications,
computer, and
information services
==
EEZ B 8.5%
[ WY Wy S
Charges for the use of
intellectual property n.i.e

497 8.0%
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Travel (Tourism) Statistics: ASEAN Context coe s jacrasseansots oro/

In USD million Export Import Export Import Export Import
Brunei 190 585 217 613 38 98
Cambodia - - - - - -
Indonesia 16426 10314 16911 11308 3312 1653
Lao PDR 734 925 935 1011 213 251
Vialeiee 19492 12134 19832 12388 2988 4808
1651 89 2477 186 439 128
Myanmar
B i s 8240 11863 9781 12038 2010 4568
ez 20419 26509 20302 27323 51921 6830
Thailand 56366 12083 59810 12355 14198 2865
Vietham 10080 5910 11830 6460 3232 4360
ASEAN 133728 80412 142094 83480 31620 25561

Travel (Tourism) Statistics: ASEAN context

ASEAN Tourism Statiatics by Countries

60000.00

50000.00

40000.00

30000.00

USD in million

20000.00

ke kb

0.00

Brunei Cambodia  Indonesia Lao PDR Malaysia ~ Myanmar Philippiness Singapore  Thailand Vietnam

hitps://data.aseanst

ats.org/ W 2018 Export W 2018 Import 2019 Export 2019 Import 2020 Export m 2020 Import

1\
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Trade in Services Sector (in terms of Travel Statistics) : Myanmar context

Trade in Services Sector (in terms of Travel Statistics) : Myanmar context

SERVICES EXPORTS, 2018-19 (% SHARE )

Transport Government goods and
services

Tele, computer, and Construction

|||||||||||

Personal, cultural, and
recreational

Maintenance and repair

Charges for the use of intellectual
property n.i.e.
Other business

Manvufacturing I

Financial

Insurance and pension

Travel
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Tourism Statistics (Share of %): Myanmar context

» Travel (% of total exports of Goods& Services)
» 16.4% (2016-2017)
» 12.9% (2017-2018)
» 8.8% (2018 Apr-Sep)

 4.8% (2018-2019)

» 8.9% (2019-2020)

= Travel (% of GDP)
» 3.4% (2016-2017)
» ) 8% (2017-2018)
» 2 9% (2018 Apr-Sep)
» 3.6% (2018-2019)
» ].8%(2019-2020)

Tourism Statistics : Myanmar context

Myanmar Tourism Statistics

2,600.0
2,400.0

2,200.0
2,000.0
1,800.0
1,600.0
1,400.0
1,200.0
1,000.0
800.0
600.0
400.0
200.0

2014/2015 2015/2016 2016/2017 2017/2018 2018(A-S) 2018/2019 2019/2020

US$ Million

mTravel Receipts M Travel Payment
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Data Sources for Tourism Statistics

' »Tourism Data Sources
»Receipt: Ministry of Hotel and Tourism -MOHT

®»Payment: International Transaction Reporting System (ITRS)
through the banking channel

Data Dissemination

» |[nternational
® |nternational Monetary Fund-IMF

» ASEAN Secretariat & ASEAN+3 Macroeconomic Research Office-
AMRO

= World Bank
» Asian Development Bank-ADB
» Jomestic
®» Central Bank of Myanmar Website (www.cbm.gov.mm)

» Cenftral Statistical Organization- CSO
®» Planning Department
®» Ministry of Commerce-MOC
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Data Dissemination

Table 2a: Detailed annual Data on BOP services (Exports)

ASEAN | Description 01

code

Sea Transport

T 7T TN

o
3.1.2 Freight o
ERE) FPassengsr and other [EEOPS 2.1.1 - 3.1.2)
Air Transport o
322 Freight o
329 Fassenger and other [(EB0OFPS 3,21+ 3.2.3)
Fioad Transport a
Co0372 3.7.2 Freight
Co37a 379 Fassenger and other (EBOFS 3.7 1-3.7.3)
co3a0 Other Transport [(EEOFS 3.3 minus 3.7 a_
Cozaz Z8.z Freight
cozag 2.9.9 FPassenger and other [
1 1 1 FI.S901 P Y
Do410 4. Busines= travel
Do420 4 FPersonal travel 0_
Do421 d Health-related expenditur
Dosz2 = Education-related expenditure
Ciod>5 N Ccher )
1 1 L -
1 | |
E0S10 5. Construction abroad
EO5Z0 5. Construction in the reporting econom:
1 ] ] [
Eos12 Freight Insurance
Eocao ' " I . Cither insurance (EEOFS all 6 except 5.1.2
o =
EO7FI0 7. Explicity charged and other Financial service.
Eovz0 7 Financial intermediation service charges indirectly measured (FISIFA
I I 1 0o
1 1 1 o =
E0S10 R Telecormmunications services o_
E0Sz0 a. Computer services (iLe. software dewvelopment] o
EOS30 R Information services 0
| ] ] €0 GoB7
E101a 10 Fesearch and Development services
E1020 10, Frofessional and management consultancy services
E1030 ] I I 10, Technical, Trade Felated services and Other Business Services
=
E1110 na Sudicwisual and related services o
Etzz i Education ser
E1121 ¥ Health serwic
E1123 Other personal. cultural and recreational services (EBOPS 1.2 3-11.2.4

Data Dissemination

Table 3a: Annual Data on BOP services by partners (Exports)

ASEAN code A 0100 BO200 Co0300 DO0o400 EO0S00
Manufaetunng Maintenance N
P services on Constructio
Description and repai Transport Travel
phy: al puts 5 n Services
services n.i_e.
owned by others
ASEAN Member States 0 0 0 0 0
Er Erunei Darussalam
KH Cambodia
[[m) Indonesia

L& Lac PDR
1 Flalaysia
MR Myanmar
FH Fhilippines
SG Singapore
™ Thailand
Wl Wiek Mam

Selected Trade Partners (1] o o o o
AL Australia
ca Canada
crd China

EU Eurcpean Union
HKE  Hongkeng

I~ India

JP  Japan

[ =4 PMew Zealand

PE Fakistan

KR Republic of Karea [ROK)
RU Fussian Federation

TL Timor Leste

us U8,

All Other
CountriesfUnspecified
all__ TOTAL WORLD 58 50686497 P 0P 51471 P 73.5901 P 0P
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Key Takeaways

» Administrative Record
» Pjlot Survey: (Key Players)
» Ministry of Hotel and Tourism -MOHT
» Central Statistical Organization- CSO
® Jevelopment Partnership Organizations







o0& 6:emmo0dupeporé cBod8o6end

PGP 4$
006 200005852002

RTICE
e3dlegorenqep
euﬁooq&aa&sgf

00§ C:3C:0063

> Jooo 986 [gpdeoootocgodecd poecamedd (o)
3q 02qsae8:008c 18 qpiaonad cood(g 83



Jq

006 E:mE:9pd2p06aqPs

> JoJo 2481 ceco oG qodescpd 284 ¢(03d(goem
@031 66/ Jo o [§¢ 03
>39§: (00) a8 086 (92)s dlo

solE@oiosap

wopde¢ wégaodacifgedeps

wofgdogdigigpr

ocfeoqiizeding el cpdedionaodep

ooqiisdisfiap wfpdimgpal cpdedionodepr

djrovntesqdizntiond mapimacpiGadosspoydedigpr

4010920881080 [Gdcopdatiandfgés (Technical Review ) 4¢

oufeordecdal worpdfggrdaueé

o ooqhimdichlep
ﬁ_ﬁlgﬂlmmmﬁmam[ﬂmhwmsméauﬁ mﬁgﬁg&

g oreproderndimtigpizen wgolgifes

!r_

=0 Gy 0 O e O



JG)

mo@: ()
oud02qC:3¢:38 @) cobcgionodqps

L SO S P SR A
Bdroooregdizntiogdopé clodocdaoadopepigdadei@dn weaoadsecogd

g sphopendficbiop oppSecihs (Technical Assstance
(c) a:gwoq&aagz gg & &oéoémtﬁogqptml ooq&aa&e&&pucsoao
o8 6500 3
() ecfeosdecdsf oxllgoogy Sbqodgprsgedoqrg) [Blordstlgacs swdied
gm &Gl [g4copdodionndgés (Technical Review) 4¢ soogfoapd

(g0) nﬁumnmq&aa&quoa(ﬁ odonSimdecos (Survey Calendark ooqés
281006008 cpod(gdgaedidecons (Publication/Release Calendar) ¢ s0&onds
sdl§ecoor (Training Calendar) gpr Qo3(gdadn

o chembmimiod oottt abviabie
m@o eooSe&oq (User - Provider Relationship) QQom g§oooql gc@qpms
Becrdesoodgodqecty

224: ()
ouB02qC:aé:ang @ cobcgionodqps
gu(ea) endredisfdep cpdediodqpiod wafgoghigPiqpiatodd csondgodfled
BRI ST 8 O TS Sl 1 1 R R

s63(3esd gpliopBeishiep opelacifgés (Technical Assistance )
(C) wglooq&ng.t 88 5 M()Os:”féOIQOIMI ”‘18'&8'48@&&089
C‘P @802 $
() ecfeordecdsf oréfgoog) Soqodgpisedoqirg) [Blordselgaes swdied
ﬁm &eflep (9doopdodiond(aés (Technical Review) ¢ eoogforpd

(@) mﬁlmwoq&aa&q&aogcﬁ odondizegdecot (Survey Calendark oogds
281006008 os(gdgaeddecons (Publication/Release Calendar) §¢ o08onds
gj¢ecos (Training Calendar) gps oqod(gdfad

el R e, B S S
so03edeqs (User - Provider Relationship) §8sooodigdeoses Q‘IS‘P“’Q

»fo3or
(§erdesoégoiqepd




Je

asa@: Q)

aaeﬁl:mo:mcl&aaézoq 5@@@638:@e§oeqzaz8c§:qu

oon  djroomiongéindiogdoopd oulqdaldgecypqopiosd [gdoopd
20308 wjooc100q1:mé104803¢ cloduodanodagqparcopdesgdizads
Béep gdigpdonpdescnndygl o2qéimdilias cpdchiofqpigs o00d
Qo3eqpeostsiggolod fodeondesndgodepr [Gloydaepd

op1  mogpcladesgdizdicgScdizng qpioopd-

() oHigrqqpinclod cpodfgioogy edqfimdigpisd aogpasciod
oogdimdiqp pod(gdaacpé oogdimdislian agovgadep ofgs
scleoee esoadégadqepd

(9) 3eg(oo)me esoodgodaropé esglizedizqodmecond [Gpqoifgd
epy 2adifgopqn BfFareon dlodoodondopepigs Qieoiés
23§&1eeodgodqepd

(0) ooqdimdisdlqo opovogedepr [GcopdoliondGlisd sfggéigés

w030} esondgoliquphs :

224: (6)

ooq&:aa&:ax?&p BR|OBBOBGP: cmcﬁug
0650o8:g¢: codcdiodqps

o6  ooeprodonglimdiqoigd 008e88eoo gdofcpdeds w8x:od
$¢ 02900031 a0 OoS ocwgd 0oqdiwéi8iaBiqp eqisy
ég8eqd=cden vulooqéinding) ooqlindiss w00dlé
g} 2§iagoeqpigd 2§iqegwopdiguioagh eogdiadicddep
pScdin8moiqpiod  sdodldes ogpogdeondd ohico
[Biorée) ooqéimdiclian 2lhimgpadal suiqepds



Q()

od0o8t/o081eslé oo E1emnnduggd
8020818200306

phad o pbeg bgprdund ol ebedrr ot
FERRIND S STV S

¥y omvhgndeghed e R

B
. -
vy by -
-
-

224t (q) $p5r0p08Er1e8Eep[gcopdodraod(ges (Technical

Review) ¢ vujcanSeclal 3a0npd(ggjedaepEes

© Jor whge wfwophigprmaichiy =gplipledle  (fjrgmopwed
macorosiGh oo Bbaorifiod wodqodGh Ghoo omnigrierd
oo‘oeo'}éooq&qocfé oSoo&qotmno}uaogoS mﬁcm%oo?aoéy Qéwao
§e1s3ep [Ghoopdoproodgéisd gildaodacplés esoadgodqephs

© R ondindismgodmcoodgecyodffloy () gmepdigpioogd eoqdiseds
Rep  cpdcdiesondgodqodgprzncged  seolgoiefeindy  seqmcon
BqoAn03amodgen) 494208 edordicargdiogar opoqodepodfidad
cqpeoaogy eqdimdise ppdodhiecqdigpr cpolqodepcpd  sobifgend
=8gldgidqod ogodqodpst pMdigesedioodr eovplofod cdcdiod
:oeoéco&ao?o.% @'o@m&ﬁ og&ﬁwoowaé x{@oao%oiqos (Time Frame)
gridlodasgy Bdqodstorcy oacdgodeonnaapibdopl [Gebgodaepdn qlraqod
opdcdiond eeondgoifgliolg8 =qphishigdeoldondy) eondidi Blep
slAragpigondend ecfaondectfordfons mordfged qopeeeh -



QO

2041 (q) §p5t0p08E1e8Eep (G8c0p50pro05(38 (Technical
Review) §¢ vu3cmSecsal 3a00p5(g|qj0dq0pEE:

(@) geSigoes 16 o BiooEiBiaes ciBhepogt soSorbonh
shreppegaodal cud(geoorqepds

() 3¢[GoopPesanodyes) 0adadancyéi agbedresootgodeepdn

(0) QghoracSogacrlongh shiedborsfiqprsd sbonbrgpmoges
comcbogeaphpebicotn wbgacSgielaobed cpbilg 4o5ocs
e§oooicergdiamng ophdcle(goticdgedIogi cpdedicsontgod
80200008 (3) gdeaB 3¢{g 8005

@) 3¢[GIRedoooSonts cpdsdi(Brcgond soos\coosg odtesloogls
5§ obonbranmmcogetain geonGcsbiooss Bootaiard

conoé1do0ph QOctod=003ts ceoolgodeepd

A-Mey2Z

2281 (q) 5100088186 [§§copdadrond(3Es (Technical
Review) §¢ vulcoSeclal 300p5(G|g050pEE:

Qo1 odondigpigs ooadidislqgodanoSeadqodqm cpdcdizeg opd
odondiema0dugepdanncol pdcdiofqpiesondgod oph 2 oodgodeied
14§ qoodqpr o9odfgdepdorocnct dlodaopd edandizdideco (Survey
Calendar) of vulembdecdal géfgigodqupms vudesgdizdizng gondsog
3géaeess

o1 g¢lgodefooning) 0dodigdoodiesliongds cpScdigpioops
2035084 0281808  2Bgjeudgoongodsd el 60058 3copd
e0365008[§E10§200808 0dondiqoigd oogdindisdiaadanodeodqodepms
pd chimg, Benod oulesqdimdingor  odssorecy §efodods
onéfgeoadlon vudembeddongd a¢lgigodeas [G§copdgSBSiqeadn

21Mey22



J

opdopesd 0§iesllorqtisd odondigpraaroadopepopé
eomoodopgspdicodiqpn Glofoodoodgqpiss esgieg
o€oleqpn carcdarqfieopd seqjadmcoadqpiad 0305
aScosBhaspr owpfoonfiotisdiay Bgabapies
oSaqproopy ecoo05(g=(03(giglodqpro} ©oafiisld
sp 2[F139r0503 co1@8Ea0pSs

0300 C:30C:0Q,60 630EHADIVPI

050)686{[38?§08C\2lé8€j
gléscoésmé@@ 63




R

Non-residents Travel Expenditure Survey
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Non-residents Travel Expenditure Survey
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Ancient periods

= Kings and Rulers
= Administrative needs

= 2 Purposes

1. Population: To know number of Youngman that
can be recruited for Army

2. Land holdings: To collect land revenue

Also known as Statecraft and Political Arithmetic

Ancient Periods

+ Records of population in Babylonia and
China

3800 B.C.

* Census taken
Biblical times BMoses in 1401 B.C. znd

BDavid in 1017

/0Ll 50 s MNorthern Hindustan King Asoka
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Ancient Periods

« Athenians and other ancient Greeks conducted the
census in times of stress, counting the adult male
citizens in war time and the general populace every
time the food supply was endangered

Gradually developed

*Systematic colectian of
@ Demograghic and
185 cantury S T

«Broadenad Ta Inciude the deoipine concamed Wwith coliection, summary and analyss of the
data

lﬂhcerm‘r sGovenman, hEnes and &l the soiences

sCOmpUier-Imeneye methads

sSratiaical Sotware apolCations

Today
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Subjectivity

“There are three kinds of lies: lies, damned lies,
and statistics” (Benjamin Disraeli, the 19th century
British Prime Minister)

Subjectivity

Interp.tion an

ysis
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Subjectivity

Ethics Responsibility
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Selected Monthly Economic Indicators oocooéqp:
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ASEAN

“One Vision, One Identity, One Community”

» The Association of Southeast Asian Nations
(ASEAN) was established on 8 August 1967. The
Member States are Brunei Darussalam, Cambodia,
Indonesia, Lao PDR, Malaysia, Myanmar,
Philippines, Singapore, Thailand and Viet Nam. The
ASEAN Secretariat is based in Jakarta, Indonesia.

» When did Myanmar become a member of ASEAN?

Myanmar was one of those new members, joining

ASEAN together with Laos on 23 July 1997 at
‘ ASEAN's 30th anniversary.

ASEAN Program & Activities

Established in 1981, the ATF is the biggest event held within the framework of

ASEAN tourism cooperation. The hosting of the ATF is rotated among the member
countries eachyear.

N 5 ASEAN TOURISH FORUN
16 - 22 Jonvary 2022

Sihanoukville, Combodia

Theme: “ASEAN — A Community of

Peace and Shared Future”

Toward: toursm recovery and

reopening our region in a8 maore

resilient, sustainable and responsible
| future.

atf2022cambodia m
63 ponts 87 foliowen 26 foliowing

ASEAN TOURISM FORUM 2022

Q@ 16 - 22 Januaey 2022
T 5dunoukville, Cambodia
2022 cambodiacom
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Greater Mekong Subregion (GMS)
BV —

> It was established in 1992 as a means to enhance economic relations
and promote regional cooperation, its six member countries—Cambodia,
the People's Republic of China, Lao People's, Myanmar, Thailand and
Vietnam.

A Single Tourism Destination

Significant of Statistics Support by
UNWTO, PATA, WTTC & ADB

’
PHILIPPINES
* l

VIETNAM

CAMBODIA

E f{"ﬁf.

MALAYSIA 4 BRUNEI DARUSSALAM



Tourism to Statistics

Accommodation service for visitors

Food and Beverages for visitors

Passenger transport services

Transport equipment rental

Travel agencies and other reservation services
Cultural senvices

Sports and recreation services

‘1
[/ TR I
B _

Y ¥ Y VY VY VYY

Way of Data Collection

| -5 Main Purposes of Trips by Domestics Visitors - - -
’: = Monthly 4&30/6 16-99’0 1.70/0

Q - ! ‘A‘H’I;;' - )\;ﬁ ) .-
".-E o 93&-.\

Shogping 32.0% Holiday/ 4.2 ?o im&uinmentl

" - Mail Leisure/ SR, = . .

: . ] Attending Special
w Website w g Relaxation v W £ ‘r\g“ ot
T Visiting Relatives Medical

& Friends Treatment/Wellness
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ASEAN Visitor Arrivals Dashboard

Total visits from selected origin(s) by destination countries
2020

Myanmar 0.9M

Cambodia 1.3M
Philippines Thailand 6.7M
1.5M

Singapore
2.7M

EA

26.1M

Viet Nam 3.7M Malaysia 4.3M

i Indonesia 4.1M l

2000 -2020 ASEAN Tourism Statistics
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2000 -2020 Myanmar Tourism Statistics

ASEAN Visitor Arrivals Dashboard

Case Study on Cambodia Statistics

-

TOURISM STATESTICS
REPORT

Figure 1 = Contribution to Tourism Growth
(in percent y-o-y)

OURISM STATISTICS

September
® = 2020

TOURISM STATISTICS
REPORT

April
2021




JC

ASEAN Tourist Arrivals

Ho. Member State Period 2020 2021 Growth (%)
1 BruneiDarugsalam Jan-Sep 61,304 2,697 -96.5%
2 Cambodia Jan-Dec 1,306,143 196,495 -55.0%
3 Indonesia Jan-Nov 3,508,844 1,484,884 -61.8%
4 LaoPDR Jan-Dec &06,447 HiA
5 Malaysia Jan-Jun 4,252,997 50,613 -98.8%
& Myanmar Jan-Dec 903,343 130,947 -36%
7  Philippines Jan-Oct 1,449,138 113,996 -91.79%
& Singapore Jan-Now 2, 742445 306,450 -58.0%
9  Thailand Jan-Hov 6,695,840 197,372 -97.05%
10 VietHNam Jan-Dec 3,686,779 3,500 -99.9%

TOTAL 25,873,278 2,491,954 -90.4 %

GMS Tourism Performance

Yerone TOURISM

PFERFORMANCE

pigMs 2020 "'"éiy S e

TOP SOURCE MARKETS

< - Y COUNTRY INTO GMs
13,485,108 § Cw Sm B» Tw E= Ew U2
’ L] -
2010 b2 . - a - ® [+ &
73,563,755 i e ot M
TOUR sERVICES o
TOURISM RECEIPTS : e o
2078 00 2 46,417
$101 Erafd i. . iz} ores
billion billion : -8 8 e &8
- wer ACCOMNOOATIONS MOOE OF ARAIVAL
- = .2 g 1 T A 55.70%
50,828 ‘
M e s M MG OF HOTI b et
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Key Indicators

Key Indicators 2016-2017

t 3.4%

GMS PERFORMANCE -2019

Scorecard | Source of Market to GMS by Country 2019

Koy Indicators | Year 2019 'CM LooPOR | Myasmor | Thailasd | Vietnam [hina|Yunnaihina | Gusngx|  Total
Top Ten Market Sources by ‘
__{Country
1 |{Chna {PRC) 231849 102277 T43719) 10594.721] 5806425
2 |Nafaysa 203,008 2832 M3 4165858 506 206
3 |Korea (ROK) 243574 203,191 191,794 1587853 42%0502
4 |Thadsnd 363951 ] 2160300 231571 508 302
5 [Vietnam %8 503 924 875 52 567
6 Uagan N75% 1.7% 125,706 951562
7 |Las POR 363951 274 BiAR
8 |USA 248383 61 954 17817 45,171
3 |Rusua £5 853 12054 £259 546 524
K WIATT| 31976]  3n8s7 315,068
11 [Siegagore EEY 11.130 578% 308363
12 |Austraka 123353 24780 ks /M
13 |hda 15285 B 152 4% 168 9%
W |[France %4 117 44816 &2 608 287 685
15 |Germany %374 25346 2347 25719
% [Tawan 1383402 6.9 B3I 96744
17 |Camboda 8342 1808 2271 510

Sewrces: GMS Mambu Countries. ADB| PATA WTTC
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Scorecard | Key Indicators for GMS Tourism Performance in 2020

iy Indicaiors | Year 200 Cambofa | Lao POR [ Mysamar | Thaland | Vietaam [China | YunsanChiss | Guasgx]  Total
onal Visitor Afrivals JanDec | JanDec | JanDec | Janec | JanDec | JanDec Jan.Dec

1[Pumber of Bdimabonal wsiol ameals [EELE]
2| Sounce markels by rigion

31 Asz) P e

3.2 Europe E10M

3.3 Amencas 0436

34 Pacic 6214

1.5 Kinca 13534

16 Midde East 1230

|Mode of anval |
E] w‘T'n.ns'-r' valks by A i
[ LX)
T >
f[Schisduled ind un'r:--mm.a:un:ln;r.s
Tlinbound Ar Sa Cataihy
8tumber of Comnines 2ol to catan S —

hpurks! s o armival tussenaina
OfMumbir of lnbeenabonal Boldes Teseorscs

Checkpoints (land, seq, air) cfaring Suszenaion

howres] visa on amval

SWOT Analysis

B Strengths

* \Well-established ASEAHN & Greater
Mekong Subregion tourism
cooperation framework

* Assetsof warious kinds of tourism
area

)— Good guidelines of statistics

Source from Social Media

n -Dpp-ortunltles

Sharing sccial media travel channels
and digital marketing

Improwving public—private —
partnership coordination and
collaboration

High demand for skilled tourism
workers

Trawvel facilitation online system

m Weaknesses

Lack of technical assistance

}r Lack of tourism awareness
SUINVey

* Lack of Cooperation with each
other

» Lack of infrastructure

* Nobudget

* Health and safety

Threats

»  COVID-19 & Omicron

* NoFeedback

* Climate Change

* Natural Disaster

*  Visa restrictions and inconvenient

border service



Recommendation

Create actually data collection
Analysis survey system

Learn International howto standardize and modernize of tourism
satellite account-TSA

Connect database systemthrough Networking system
To promote tourism statistics area

To development the humanresource

To collaborate with stakeholders & development partners
To standardize the digital platform

*, . *,
DRI X

¥ ¥ ¥ ¥

Thank You!
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Basic Concepts of Tourism Statistics & Measurement

» Why Tourism Statistics are necessary ?

* Tourism statistics are necessary for designing marketing strategies,
strengthening inter-institutional relations, evaluating the efficiency and
effectiveness of management decisions and measuring tourism
throughout the national economy.

» Responsible units for :
*  Border Statistics
*  Visitor Sample Surveys
*+  Household Surveys
*  Economic Surveys
* National Accounts
*+  Supply and Use Tables
*  Employment Data
(Source: International Recommendations for Tourism Statistics 2008)

Basic Concepts of Tourism Statistics & Measurement

Key Issues of Tourism Statistics
» Travel, Visitors, Tourism ?

* Key concept of Tourism related terms: Usual Environment
» Demand side: Measuring Tourism visitors and expenditure

* Counting visitor's number

* Survey method (households survey, visitors survey), E/D cards
administrative record etc

» Supply Side: What tourism products?
* classification tourism product by the criteria Central Product
* Supply Side: Employment in the tourism industries ?
* measuring no. of employment

» Linkage Tourism Statistics and Tourism Satellite Account (TSA)
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Basic Concepts of Tourism Statistics & Measurement

» Tourism

* Tourism refers to the activity of visitors; Visitors are classified
according to their place of residence, not their nationality (basic
difference with migration statistics)

* Travel of inbound visitors : Inbound Tourism
* Travel of outbound visitors: Outbound Tourism

* Travel of domestic visitors : Domestic Tourism

Basic Concepts of Tourism Statistics & Measurement

» Tourist vs. Excursionist as Tourism Statistics Data

* A visitor is a traveller taking trip to a main destination outside
his/her usual environment for less than a year and any main
purpose (business, leisure or other personal purpose)

* A visitor (domestic, inbound or outbound) is classified as a tourist
(or overnight visitor) if his/her trip includes an overnight stay, or as
a same-day visitor (or excursionist) otherwise.
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Basic Concepts of Tourism Statistics & Measurement

» Demand Side : Total Expenditure

* Estimating total tourist expenditure is to follow the equation of:

- Counted Number of visitors * estimated average length of stay *
average expenditure per day (24 hour)/Night.

* This is a better approach than average expenditure per trip times
number of trips, because expenditure per trip/visitor is a measure that

is not easily comprehensible.

Basic Concepts of Tourism Statistics & Measurement

» Measurement Issues for Two major classes:

* Administrative data (mainly in the case of international tourism-
Migration statistics, flight information): police control in hotels and
other forms of collective accommodation counts of vehicles at toll

boothes.

* Sample surveys (with or without a well defined universe of
reference) at borders (international tourism), in the household, at
hotels or tourism attractions, etc...

* Additional counts can be performed (at borders, at tolls, etc..)
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Basic Concepts of Tourism Statistics & Measurement

#Inbound Tourism flows:
* Case of airports

* Case of other types of border crossings often with specific border
zone arrangements:

* Ministries of Tourism tend to minimize their importance.
* Qutbound Tourism flows: possible observation
* At the border (as with the case of inbound tourism flows)
* Back in the usual environment
» Domestic Tourism flows
* In the usual environment
* At the places visited

Basic Concepts of Tourism Statistics & Measurement

> Survey of Characterization of Visitor and Tourism trips
* Classification of tourism trips according to the main purpose
* Personal

* Holidays, leisure and recreation

* Visiting friends and relatives

* Education and training

* Health and medical care

* Religion/pilgrimages

* Shopping

* Transit

* Other

* Business and professional
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Basic Concept & Measurement of Tourism Statistics

* Inbound Tourism - how collected,
- tourists, same-day visitors (by nationality, geographic factor)

- International Visitor Surveys

Domestic Tourism (if collected)
- definitions of usual environment
- household surveys
* Qutbound tourism (if collected)
- domestic component of outbound tourism
* Business Registers and Supply/ Capacity statistics
* Accommodation Statistics

Statistics from Tourist Attractions

Other Surveys or Industry Statistics

* Economic Statistics on tourism (National Accounts)

Basic Concepts of Tourism Statistics & Measurement

» Supply Side: Tourism Products

» Relating tourism demand to the supply of goods and services in the
economy, requires an interface between supply and demand.

» For tourism analysis, the following categories that are commonly used
and recommended;

* Package travel, package holidays and package tours
* Accommodation

* Food and drink

* Local transport

* International transport

* Recreation, culture and sporting activities

* Shopping

* Others
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Basic Concepts of Tourism Statistics & Measurement
» Source of Tourism Supply Statistics

Sources are basically National Statistical Offices and Central Banks:
* National Accounts

* Household Expenditure Surveys

* Informal Sector Surveys

*  Supply & Use Tables

* Social Accounting Matrices

* Labour Statistics

* Foreign Trade Statistics

¢ Balance of Payments

» Tourism within Balance of Payment(BoP)

* The Balance of Payments focuses on the economic relationship between
residents and non-resident.

* Visitors are certain types of travelers, so that international tourism
expenditure and the BoP travel item must have a lot in common.

Basic Concepts of Tourism Satellite Account
» Satellite Accounts :

* A term developed by the United Nations to measure the size of economic
activities that are not defined as industries in National Accounts (eg. the
environment, ICT (Information and Communication Technology), Tourism

» Tourism Satellite Account (TSA)

* Statistical instrument designed to make the link between industry supply
and visitor demand

* Generates economic aggregates for tourism, like GDP and employment,
that are comparable to those of other economic activities such as
agriculture, mining or financial services.

» World Tourism Organization (UNWTO) says,

“Set of definitions, classifications integrated into tables, organized in a
logical, consistent way, which allows us to view the whole economic
magnitude of tourism in both its aspects of demand and supply”



(?O

Basic Set of Tables in Tourism Satellite Account

Table 1 Table 2 Table 3 Tsble 5 Table 7 Table & Table # Tahble 10
Inbowmd Domestic Crurbound Production Emplenmenr Capital Collective Indicarers
Tahle 4
Imternal
Tahle §
Domestic
Supply &

Basic Set of Tables in Tourism Satellite Account

* Tables 1 : Inbound tourism expenditure by products and classes of
visitors

* Table 2 : Domestic tourism expenditure by products, classes of visitors
and types of trips.

* Table 3 : Outbound tourism expenditure,

* Table 4 : Internal tourism consumption, internal tourism expenditure
and other components of tourism consumption (Tablel + Table 2)

* is the basis for the compilation of TDGVA (Tourism Direct Gross
Value Added )and TDGDP(Tourism Direct Gross Domestic Product).

* Table 5 : Production accounts of tourism industries and other
industries.
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Basic Set of Tables in Tourism Satellite Account

* Table 6 : Domestic supply and internal tourism consumption, by
products

* It derives from the supply and use tables of the System of National
Accounts .

* Basic information that is necessary for the computation of TDGVA and
TDGDP and their components.
* Table 7 : Employment in the tourism industries

* Table 8 : Tourism gross fixed capital formation of tourism industries

®* Table 9: Tourism collective consumption, by product and level of
government

* Table 10: Non-monetary indicators

Tourism Satellite Account Development
» Key players of TSA
» Agencies that produce statistics and supply basic tourism information such as:
* National Statistical Offices
* National Tourism Administrations
* Central Banks
* Associations of national tourism enterprises

# Information producing units such as tourism businesses and establishments, and
other public departments, including

* Transportation Departments
* Customs and Excise
* Immigration
» Potential users of the tourism information that is produced
® Tourism industries
® National Tourism Administrations
* National Statistical Offices
* Central Banks
* Tourism Industry Associations
® Academics
® Research institutes
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Challenges

Financial and Technical Support

Human Resources development

Cooperation Between Public and Private Sectors
Data Accuracy

Research and Development

Comprising the overall Steering Group

Ensuring the follow up process

Conclusions

Establishing the committee or working team with all the
stakeholders from private and public sectors.

Providing the Financial and Technical support

Conducting the training the all the stakeholders for Tourism Satellite
Account.

Close cooperation with external research institution and academics is
recommended.
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Guideline for Tourism Satellite Account

1. Tourism Satellite Account :
Recommended Methodological Framework
2008
https://unstats.un.org/unsd/publication/se
riesf/seriesft 80revlie.pdf

2. International Recommendations for
Tourism Statistics 2008
https://unstats.un.org/unsd/publication/se
riesm/seriesm_83revle.pdf

3. International Recommendations for :
Tourism Statistics 2008 Compilation Guide " oToutsm S0 -
https://unstats.un.org/unsd/tourism/public
ations/E-IRTS-Comp-
Guide%202008%20For%20Web.pdf

4. System of National Accounts 2008
https://unstats.un.org/unsd/nationalaccou
nt/docs/sna2008.pdf

Tourism Satellite Account:
o hodological

Rec

International Recommendations

System of
National
Accounts

Thank you
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Tourism Data Collecting and
Researching

Ms. Swe Swe Myint
B.Econ (Statistics), M.Sc (Tourism), Ph.D (Candidate)
Assistant Director
Ministry of Hotels and Tourism

Contents

Part One : UNWTO Guidelines and its Contributions
** Tourism Statistics

+* Form of Tourism

“* Role of Indicators

+* Contributions of UNWTO

Part Two: Performance of MOHT

¢ Inbound Tourism Survey

+* Data Collection

X Sampling Method

< Sample Size

** Data Entry and Analysis

Publication

Researching in Tourism Industry

Part Three: Constraints for Tourism Statistics Development

Part Four: Suggestions

(R
0.0 0‘0




3

UNWTO Guidelines and its
Contributions

What is Tourism Statistics?

Get the latest and most up-to-date tourism
statistics for all the countries and regions around the world.

Data on inbound, domestic and outbound tourism
is available, as well as on tourism industries, employment and
complementary indicators (UNWTO).




Tourism statistics can be defined as
the collection of data about every aspect of
tourism, analyzing the data so collected and
coming out with an interpretation of what
the data is saying with the view of making
some predictions based on findings from
the analysis.

What is Tourism Statistics?

il -
O ( ) oo et
ORI ()~
o [ L

Tourism
Visitor

Tourism Statistics

AN

Same-day trip

Same-day visior
or excursionist

Qvernight trip
Tourist or ovemight
visitor

If an overnight stay by a
visitor is involved, then he or she is
considered a “tourist” irrespective of
the form of accommodation used.

This differs from the criterion
used by many countries or
organizations which count overnight
stays only if spent in a formal place of
accommodation( UNWTO).
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Tourism Statistics

Estimates of the “volume” of tourism, to be
discussed in greater detail, are based not only on R e
the number of visitors (trips), but also on the length Compilation Guide

of their stay.

International Recommendations

Expenditure is also highly dependent on this
variable.

The length of stay of tourists is measured in the
number of nights.

The total stays of excursionists are measured in the
number of days.

Forms of tourism: inbound, domestic and outhound

Inbound Tourism

Inbound tourism: Inbound
tourism comprises the activities of a
non-resident visitor within the
country of reference on an inbound
tourism trip (IRTS 2008, 2.39).
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Forms of tourism: inbound, domestic and outhound

Outbound Tourism

Outbound tourism: Outbound
tourism comprises the activities of a
resident visitor outside the country of
reference, either as part of an outbound
tourism trip or as part of a domestic tourism
trip (IRTS 2008, 2.39(c).

Forms of tourism: inbound, domestic and outhound

Domestic Tourism

Domestic tourism trip: A domestic
tourism trip is one with a main destination
within the country of residence of the
visitor (IRTS 2008, 2.32).
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Role of Indicators

UNWTO criteria for selecting indicators:
» Relevance of the indicator to the selected issue
+ Feasibility of obtaining and analyzing the needed information
« Credibility of the information and reliability for users of the data
» Clarity and understand-ability to users
« Comparability over time and across regions

Contributions of UNWTO

* (o)

U WSS
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- Contributions of UNWTO

Sr. No. Inbound Tourism Questionnaire Question
1 Country of residence Q1
2 Purpose of visit Q4
3 Including arrival and departure date on mode of Q5
transport table
4 Length of stay per nights Q10
5 Expenditureitem including international transport Q14
b 0

Contributions of UNWTO




O

9 YEAR TOURISM STATISTICS AGENDA FOR MYANMAR

The Tourism System of Statistics of Myanmar requires a set of statistical areas to be measured,

following UN recommendations. These are:

Q

[ [ Iy Iy Sy

Inbound Tourism and its expenditure
Domestic Tourism and its expenditure
Outbound Tourism and its expenditure
Tourism Industries

Employment

Tourism Consumption

Tourism Satellite Account

¢ 0

9 YEAR TOURISM STATISTICS AGENDA FOR MYANMAR

The priority actions for the agenda are of three types:

.
0.0

*
0.0

Governance-related, for the Task Force to be formed, step by step working to
deliver results and gaining more members.

Statistical operations including methodological, transparency on reporting

< Technological solutions/platforms for the system to be moving from paper to

ESNERES SR

online and further automatic.
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o YEAR TOURISM STATISTICS AGENDA FOR MYANMAR

Milestones: to implement step by step;

To make Task Force's Mission, Vision, Terms of Reference (ToR)

To make Quarterly meetings of the Task Force

To review Inbound Tourism Universe collection process following UN recommendations.
To develop an online based methodology for data collection process

To publish Monthly Inbound information on the basis of monthly data provided by Immigration
Authority (IA) and as part of the Task Force’s ToR.

To conduct meetings with the private sector to present advances conducted by Task Force and giving
the private sector the opportunity to provide data and formulate data interests.

To conduct follow-up meetings with the private sector for them to join the Task Force.

To invite Central Bank Myanmar (CBM) for joining the Task Force. CBM needs accurate data for the
development of the Balance of Payments.

To conduct meetings with the private sector to improve accommodation data collection.

To conduct meetings with the private sector to improve on all tourism industries and employment
data collection (o) 9

Tourism Statistics Development Task Force

WWERAT/g,,

MYANMAR' cso '

CENTRAL STATISTICAL ORGANIZATION

MOHT cso IA CBM
Focal Ministry

ici e Participant (1
Participant (6) Participant (2) Participant (2) pant (1)
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Vision, Mission of Tourism Statistics Task Force

Vision

Mission |

MoHT leads the strengthening of tourism
statistics to ensure better transparency of
tourism industries and to have reliable data for
tourism enterprises in Myanmar.

Performance of MOHT
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Inbound Tourism Survey

The Ministry of Hotels and Tourism surveyed international visitors at international
airports and border gates before visitors depart from Myanmar in 2019. The
questionnaires comprised with fifteen indicators as the following:

Q1: Nationality

Q2: Gender

Q3: Age

Q4: Main purpose of visit

Q9: Number of visits
Q10: Length of stay
Q11: Most visited destinations

Q12: Type of accommodation

5: Mode of transport
Q P Q13: Mode of transportation in Myanmar

6: Idea to visit Myanmar
Q y Q14: Expenditure in Myanmar

7: Travelling partner? P o .
Q a8k Q15: Satisfying rate of tourists

Q8: How did you come to Myanmar?

Data Collection

Based on 2018 tourist arrivals and classification of tourist entry points, the sample size
was calculated with a formula based on the advising of the experts from UNWTO.

¥

Entry Points Sample Size Remarks

Intemational Airports | A total of 361 visitors | Yangon, Mandalay, Nay Pyi Taw

Yangon (Cruise) A total of 72 visitors | Yangon

Kawtaung (Yacht) A total of 71 visitors | Kawtaung
Border (Visa) A total of 152 visitors | Tachileik, Myawaddy & Kawthaung

Border (Non-Visa) A total of 369 visitors | Tachileik, Myawaddy, Kawthaung and
include Tamue, Rihkawdale, Hteekhee

Total 1025
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Sample Size

Formula Recommended by UNWTO
Krejcie-Morgan (1970) Formulal|

n= K? NPQ
(N-1) E2*K2PQ
Where

n= Sample Size
N=Population size
P=Proportionin which the characteristics under study appears in the population
(share oftourists travelling on a package tour)
Q=1-P
E=allowable error, i.e. the maximum error accepted in estimating the characteristics
under study (E= 0.05)
K=Normal score based on desired confidence level = 1.96

0 )

- STRATIFIED SAMPLING
Sampling Metho

-

—_—

L g

Simple Random Sample
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Sample Size

International Airports 1,335,714 361 38
Yangon (Cruise) 9,370 72 5
Kawtaung (Yacht) 3,263 71 5
Border (Visa) 49,751 152 1
Border (Non-Visa) 2,153,330 369 60
Total 3,551,428 1025 100
Data Entry and Analysis
SPSS S=5E Excel

Frequency Analysis

(Example: Gender, Age,
Nationality)

Calculation for
Expenditure and Length of
Stay
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Measurement Scales

+ Nationality

» Country of
Residence

» Gender
» Purpose of visits

» Numerical Variables
» Categorical
Variables (Both can
apply as statistical
data.)

* Length of Stays
« Expenditure
» No. of visit

» Things Experienced

Publication
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Publication
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Researching in Tourism Industry

@ Ministry of Hotels and Tourism :
B - e Sofegromessolices
COVID - 13 (3o (§§ 628803028 c§al

S:goteqionpypimec]
woSeqpadgodod:

COVID-19 apsondespalelogos
B80298iogm:098c§imed oS espadgmagancgodans:
§oomani jojo [Gadsd

Survey Report on the Impacts of COVID-19 on
Economic Sector of Myanmar Tourism’s Industry

Date : 5.6. 2020
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Researching in Tourism Industry

COVID Impact Assessment Survey (CIAS) for Myanmar Tourism Snk:xﬁn
/

Survey Platform: www.userroll.com/projectcias

Organized by

In Partnership with

Survey Period: 1 December 2020 to 7 January 2021
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Researching in Tourism Industry
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Myanmar Inbound Tourism Survey
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Constraints for Tourism Statistics

Development

Constraints for Tourism Statistics Development

AN
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